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Abstract 
Globalization leads to a change in virtually everything related to politics, culture and economy. As globalization 
changed the world, the structure of the globalization concept itself evolved too.  Globalization of demographic and 
socio-economic factors and increasing level of consciousness of consumers led to a structural change in the economy 
towards industry based old economy to a new economy. The new economy is a knowledge based economy in which 
e-commerce is a dynamic factor.  
The Global Financial Crisis, influencing the world since 2007, had negative effects on global trade by causing 
contradiction in demand of almost all countries, particularly USA and EU. Being a key driver for productivity, 
competitiveness and thus economic recovery from the crises, e-commerce is thought to help to the enterprises in their 
efforts to reduce the negative effects of the crisis by increasing their market share, providing price advantages and 
improving their competitiveness. 
The study investigates the relation between the weight the enterprises in EU countries gave to e-commerce and their 
economic performance during the recovery period. The results of the study show that trade volumes and turnover 
values of the EU members shrank in 2007-2009, while turnover values of e-commerce has been increasing. Also it 
has been found that e-commerce is more stable than traditional trade in most of the EU members. 
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1. Introduction 
Technological, political and economic factors led the concept of globalization in an evolution process. 
In this process of evolution, globalization has led to the changes in society over time by having influence 
on social, political, cultural and economic fields. The Industrial Revolution gave rise to shift production 
structure to industry which in return accelerated globalization and increased technological developments.  
Technological advances in computers, communications and energy systems after World War II gave 
rise to changes in demographic and socio-economic factors. In particular, technological developments, the 
neo-liberal policies to come into prominence due to the collapse of the Breton Woods System, the 
structural reforms implemented by the IMF and the World Bank and the liberal policies of World Trade 
Organization towards the liberalization of foreign trade contributed to the intensity of globalization 
phenomenon. This led industrial society to evolve towards the information society. One of the best 
parameters expressing transition to information society is the developments in technology and electronic 
commerce as a derivative of it. 
The Global Financial Crisis, which began to influence the world in 2007, had negative effects on 
global trade by causing contradiction in demand of almost all the countries, particularly USA and EU. 
However national and enterprise level investigation show that the effect of crisis varied across each nation 
and each enterprise due to the policies and strategies used in the crisis period. The enterprises turning to 
e-commerce practices in the crisis period got competitive advantages by the acceleration in doing 
business, efficiency and saving, obtaining more convenient supply of production factors, providing better 
information and communication management, efficiency in customer services and  activities related to 
customers, access to world markets and expanding areas of competition. 
The study investigates the relation between the weight the enterprises in EU countries gave to e-
commerce and their economic performance during the recovery period. The data used in the study has 
been collected from Eurostat. The statistics covering 2004-2009 have been evaluated and changes in retail 
and wholesale trade, e-commerce and GDP in pre and post-crisis periods in European Union members 
have been taken into account. The countries with incomplete data sets have been excluded. The changes 
in e-commerce coefficients have been compared with wholesale and retail trade, and GDP changes to 
interpret the performance of e-commerce in times of crises. 
2. Evolution Of Globalization 
Globalization term is used to describe the change in virtually every field in the world from economy to 
politics, social politics to culture has been described in different ways by different institutions and people, 
since 1980. According to World Trade Organization (2008:15) the concept of globalization as the 
international integration of good, capital and labour markets in other words, integration of the economy 
with world markets. International Monetary Fund argues that this integration leads to increasing 
economic dependence of the countries worldwide caused by rapid and broad expansion of technology and 
increases in international capital flows and, variety and volume of trade of goods and services.  
History of globalization process is quite old but the concept started to be used frequently especially 
since the 1980s and became one of the most discussed concepts. There is a consensus that technological, 
political and economic factors have been influential in emergence and development of the globalization 
however the date of emergence of it is controversial. 
Some argue that the history of globalization goes back to civilization efforts of human being. Some 
others point emergence of the globalization as the beginning of modern age, 1800s, 1950s or 1970s 
(Aktan and ùen, 1999: 19). Despite the different aspects in literature, the most widely accepted theory on 
the historical development process of globalization presents that it had three phases up to now. In this 
view, the first phase of globalization covers the Industrial Revolution of 18th century, roughly 1870-1914 
period (Yeldan, 2006: 14). This first phase of globalization formed some concrete economic examples as 
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follows; important steps towards liberalization of foreign trade has been taken, multinational corporations 
have gained importance, the European Economic Community, founded in order to integrate economy of 
member countries, has increased its impact in the world economy and migration of workers have reached 
to a significant amount particularly towards Western Europe (ùenses, 2004: 2).  
This first phase was followed by a second phase of globalization which started with the World War I, 
continued with the Great Depression and ended with the end of the World War II. The dynamics of 
globalization and global integration trends were severely hampered in this period. Ultra-nationalism in the 
political sense, protectionism in economic sense and trends towards self-sufficiency were the most typical 
features of this era (Çelikkol et.al, 2011: 200). 
The third phase of globalization began after 1945-1950s, continued constantly until the early 1970s 
and accelerated from 1970s to the present with the developments of the period (Yeldan, 2006: 14-17). 
The reasons that accelerate the globalization in 1970s were the Oil Crisis of 1973 and increase in the 
liquidity shortage as a result of it, increase in the circulation of financial capital between countries, rise of 
the neo-liberal policies as a result of the collapse of the Bretton Woods system. Policies or objectives 
performed by the International Monetary Fund and the World Bank under the name of structural reforms, 
and World Trade Organization in the direction of liberalization of foreign trade such as removal of price 
interventions in goods and factor markets, liberalization of external trade and financial markets, 
privatization of state-owned organizations, liberalization of direct investment and external financial flows, 
spread the privatization trends in areas of social services particularly in education and health, and increase 
flexibility of labour markets contributed the process after the 1970s (ùenses, 2004: 2). Thanks to more 
liberal policies introduced in the third stage of globalization, this stage experienced a more intense and 
rapid development compared to both the first and second phases, and resulted in money markets and trade 
relations to have a more complex structure. 
3. Structural Transformation In Globalization Process: Transition From The Old Economy To The 
New Economy 
By the changes in the economic and social life after the Agricultural Revolution, agriculture has turned 
into the dominant economic activity because it supplied the food needed for people’s lives, provided raw 
materials to other sectors and due to lack of environment for the development of industry and services
sector. The importance of agriculture went on until the 18th century when the Industrial Revolution 
emerged (Chauhan, 1952: 12) then the relative importance of agriculture economic activities began to 
decline. 
Unlike the Agricultural Revolution, the Industrial Revolution spread all over the world in a very short 
period of time since the first phase of globalization also began to take place during this period (Freeman 
and Soete, 1997: 36-37). This short-term spread gave rise to shift production from agriculture to industry 
in developed countries such as England, Germany and the United States. The process started mass 
production in factories thanks to technological innovations. The change in mode of production caused 
reduction in the weight of agriculture in economy while increasing the one of industry. Consequently 
industry became the dominant economic activity until the World War II. 
Dominance of industry continued until the beginning of the last phase of the globalization namely after 
the World War II. In the last phase of globalization, technological developments such as technological 
advances in computers, micro-electronics, robotics and control systems, communications and energy; 
increasing prosperity, peoples demand on a better life quality and more leisure time, the need for new 
services brought by urbanization, changes in demographic and socio-economic factors and increasing 
level of consciousness of consumers led to a structural change in the economy towards industry based old 
economy to a new one (Çakır et.al., 2005: 233) This change accelerated in the 1980s, when the 
globalization has accelerated and reached to peak in the 1990s, when the globalization has reached to the 
highest levels. 
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The new economy concept, emerged in the last phase of globalization and rapidly developed in the 
1980s and 1990s, is defined as a process in which consumption patterns, production styles, competitive 
structure and economic policies have changed which has been revealed by the increase in productivity 
provided by particularly accelerating technological advances in recent years and increases in production 
posed by it (Öcal, 2006: 751). The new economy covers acquisition, processing, conversion and 
distribution of knowledge processes (Nordhaus, 2001: 5). The new economy concept also represents the 
new social and economic order where information is the main source, knowledge production and 
widespread communication extend, information workers intensify and continuous learning and 
modernizing become inevitable (Haftacı and Karacan, 2006: 970). In this respect, the literature gained 
new concepts such as knowledge economy, digital economy, virtual capitalism, knowledge-based 
economy and internet economy (Öcal, 2006: 750).  
The new economy differs from the old economy in respects of several factors such as production, 
consumption, employment, competition and sectoral structure. These differences between the new 
economy and old economy are shown in Table 1. 
Table 1: Differences Between the Old and the New Economies  
Element of Change Old Economy New Economy 
Production and Competition Area National Global 
Organizational Structure Hierarchical - Bureaucratic  Network 
Production Structure Mass Production Full Time Flexible Manufacturing 
Determinants of Growth Factor Capital, Labour Innovation, Invention and Information 
Determinants  of  Technology Factor Mechanization Digitalization 
Source of Comparative Domination   Economies of Scale, Low-Cost Scope Economies, Innovation and Quality 
Importance Given to R&D Low, Medium High 
Relations With Other Companies  Acting Alone Cooperation, Partnership,  Synergy and 
Mergers 
Labour Policy Objectives Full Employment Higher Real Wages 
Required Education Vocational Diploma Lifelong Learning 
Nature of Employment Stable Risk and Opportunity 
Regulations Command and Control Market-Based, Flexible 
Human Capital Production-Oriented Customer Focused 
Labour Important Less Important 
Structure of workforce Not Qualified or Expert in a Particular 
Field  
Knowledge, Experience and Versatile Skills, 
Innovative and Creative 
Significance of Assets Relatively Tangible Assets are 
Important 
Real Tangible Assets are more Important 
Industry Structure Weighted Agriculture and Industry 
Sectors  
Weighted Service Sector 
Aktan and Vural, 2004: 151. 
The new economy differs from the old one in means of the points mentioned in Table 1 and got its 
own characteristics. The characteristics of the new economy can be lined up as follows (Barıúık and 
Yirmibeúlik, 2006: 41-42); 
The new economy  
• is a knowledge-based economy,  
• is a digital economy,  
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• gives great importance on virtuality,  
• pays less attention to scarcity-based economy,  
• is a network economy,  
• emphasizes knowledge-based goods,  
• reduces intermediation,  
• regards the dominant sector as the media sector which integration of computer, communications and 
entertainment industries formed,  
• is an innovation-based economy,  
• is a speed economy,  
• is a global economy.  
4. Rising Dynamics of the New Economy: E-commerce 
In the course of transition from the old economy to the new one, e-commerce has eliminated the 
problem of time and space which in return has lowered costs in production process. Thus e-commerce has 
become a dynamic factor in the new economy. Although electronic communication technologies has been 
being used since the beginning of 1980s, use of those technologies for trade has become widespread since 
the second half of the 1990s. Because it’s rather new, it has been perceived in several ways by different 
institutions, organizations and individuals. 
OECD (2001:6) defines e-commerce in two scopes sorted as broad and narrow ones. According to the 
broad definition, e-commerce is the purchase or sale of goods between the businesses, households, 
individuals, governments and other public and private organizations over computer networks. Narrow 
definition on the other hand is almost same as the broad definition of the exception that the instrument of 
trade is limited with the internet. Yürekli (2002:24) argues that e-commerce is production, advertisement, 
sale and distribution of goods and services on open network environment (internet) or via closed network 
environment (intranet). 
In frame of the definitions, e-commerce is the trade of physical goods over open and closed networks. 
On the other hand trade of services such as information services, consulting, finance, law, health, 
education, transportation etc. written text, audio, transmission of video, production monitoring, ordering, 
banking and funds transfers, government procurement and electronic stock exchange are also considered 
in the context of e-commerce (Aytekin, 1998: 2). 
E-commerce has four parties as follows; enterprises, consumers, citizens and government. Moreover 
interrelation of these parties in electronic environment forms four types of e-commerce (Barıúık and 
Yirmibeúlik, 2006: 44); 
The parties subject to e-commerce prefer it in their trade relations to achieve new revenue channels, 
reduce costs, shorten the time period used for product and service, be accessible, facilitate 
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communication, provide customer continuity, increase market share, provide price advantages and 
improve competitiveness (Korkmaz, 2004: 9). E-commerce which brings innovations to economic 
structure in terms of commercial relations, affects many aspects of economic and social life. Working 
conditions, changes in consumer preferences, facilities in shopping, procedures in performing public 
duties, production costs, operational and market structure, competition, productivity, prices and 
employment can be given as the examples that are affected areas in parallel with the volume of e-
commerce development (Yörük and Arslan, 2006: 523).
Despite the advantages of e-commerce, in international framework, there are some obstacles limiting 
the performance of e-commerce which can be identified include national differences regarding data 
protection rules, e-commerce rules and other legislation pertaining to information flows. The EU 
particularly experienced lacking convergence of e-commerce practices across the member countries as an 
hindrance for creating an internal market (European Policy Centre, 2010). As a solution to the 
deficiencies in e-commerce practices, a project on Digital Single Market (DSM) within the EU has been 
started. 
A study by Copenhagen Economics has demonstrated that the DSM has the potential to benefit 
consumers and businesses and to contribute significantly to EU economic growth. It addresses many of 
the key challenges and should become a driver of the future EU, enabling the EU to keep pace with the 
rest of the world. In particular, the benefits of DSM are as follows (Zuleeg, 2011): 
• a way to further advance European integration, 
• a key driver for innovation, productivity and competitiveness, and thus economic recovery from the 
crises; 
• a mechanism to improve labour markets, making them more efficient and social; 
• a tool to help improve the efficiency and quality of public services; and 
• a facilitator on the path to a greener economy. 
In this respect, e-commerce may be regarded as a tool that contributes to enterprises in their efforts to 
eliminate the negative effects of economic crises. 
5. E-Commerce As An Strategy in Recovery from the Recession 
The Financial Crisis of 2008 has been a turning point for the world trade and economy. The world 
economy slowed severely by the last quarter of 2008 and increase rate of the world GDP which was 3.7% 
in 2007 and 3.5% between 1994-2008 on the average slowed down to 2% in 2008. In spite of the 
recovery, GDP of United States grew by 1.1% and by less than 1% in the European Union.  
U.S. consumption accounted for more than a third of the growth in global consumption between 2000 
and 2007. In this respect, economy of many countries, being trade partner with USA, have been easily 
affected by the deterioration in the economy of USA due to the shrinkage of demand in USA  (Baily and 
Douglas, 2009: 20). Although the immediate effects of the Crisis were over the industrialized world 
including EU has been deeply affected by the reduction in trade volumes. 
Just as in the other macro-economic variables, shrinkage is also experienced in e-commerce in times of 
crisis. However, the shrinkage in e-commerce is relatively smaller. Therefore direct negative effects of e-
commerce on economy is much smaller than most of the other types of trade in times of crisis. Beside the 
direct effects of e-commerce, it also has some indirect effects that contribute to elimination of the 
negative effects of the crisis.  
Ansoff (1957) attribute economic growth to revision of product and market regarding growth strategy 
matrix. Watson et.al. (2008) investigated how internet can be used in the process of adaptation of these 
strategies to actual economy. Their investigation in UK market revealed that internet can be used as a 
market penetration mechanism. In the mechanism neither the product nor the market changes but the 
market share is increased due to the usage. OECD (1999) argued that e-commerce leads to production of 
new productions besides creating increase in production and economic growth. This reflects to the 
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enterprises as increases in competitiveness by  decreasing production costs which is defined as an element 
which encourage e-commerce within and across the enterprises. The presence of e-commerce create 
reverse product cycle in which process efficiency gains are followed by quality improvements to existing 
products and then the creation of new products. The natural result of this is the economic growth which is 
needed in economic recession. 
The DMS can be regarded as one of the numerous measures EU has taken against the recession. The 
EU commissioned several background studies and held numerous discussions with members of EU 
institutions for the DSM project. The results of these studies show that there are clear economic, social, 
political and environmental reasons to establish a DSM. The returns of the DMS are presented as follows 
(European Policy Centre, 2010); 
• Adds at least 4% to EU GDP by 2020.  
• Solution for key European challenges: economic recovery, better labour markets and public services 
and a smarter, greener economy. 
• Key driver for productivity and competitiveness, promoting growth and innovation. 
• Benefits consumers through low prices, better quality and more choices. 
• Action is needed in establishing political leadership, better online business environment, consumer 
trust, foundations and infrastructure and the legal framework for knowledge assets. 
Policy makers argue that one of the easiest ways to exit from the crisis can be provided by using 
resources effectively. In this respect indirect effect of e-commerce comes forward. In information society, 
e-commerce helps the best use of resources in times of crisis by reducing costs, providing significant 
advantages in price enhancing competition and efficiency. The process is summarized in Figure 1. 
Fig. 1. Performance of E-commerce in Economic Crises 
Because e-commerce decreases costs and increase efficiency, it may be used as a strategy especially in 
times of crises. E-commerce increase the competitiveness of the enterprises which are selling and buying 
online and as are result in times of crisis these firms may become more resistant to the negative effects of 
the crisis.  
Competitive Advantage
Reduction of the Effects of 
Crisis 
E-commerce 
Increase in Productivity Decrease in Costs
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Beside cost reduction and productivity increases, e-commerce also provides the enterprises with 
reaching new markets. In this respect e-commerce has significant advantages over traditional commerce 
especially in crisis periods. Alongside with elimination of protectionist policies, e-commerce allows the 
customers and the enterprises to reach the most remote markets easily, which in result provide the trade 
volume and profit of both demand and supply side. In macro-economic point of view, this increased trade 
volume contributes the countries to ease the effects of the crisis.  
Due to the contradiction in demand, many enterprises went bankruptcy and turnover volumes of many 
have sharply decreased in and after the 2008 Financial Crisis. However it can be seen that turnover values 
of traditional trade and e-commerce differentiate. 
Table 2: Wholesale and Retail Trade Turnover (% Change, 2004-2009) 
GEO/TIME 2004 2005 2006 2007 2008 2009 
EU-27  5,12 3,56 5,47 4,11 -4,91 -10,74 
Austria 7,30 0,13 7,63 5,77 2,61 - 
Belgium 33,43 31,85 38,32 42,56 16,49 -40,37 
Bulgaria 4,06 11,12 16,68 15,35 -4,85 -15,91 
Cyprus - - - - - - 
Czech Republic -0,83 1,63 7,37 -5,79 -4,88 1,00 
Denmark 12,40 27,49 34,10 31,56 -19,42 -48,71 
Estonia 9,60 16,04 2,20 2,57 -22,65 -50,51 
Finland 6,30 7,03 1,00 7,82 -7,99 -15,61 
France 12,02 8,15 4,58 2,45 -22,18 -20,81 
Germany 5,27 4,76 3,15 5,49 -0,18 -4,48 
Greece - - - - - - 
Hungary 17,77 -4,43 1,84 21,48 -2,87 -24,41 
Ireland 18,84 45,32 71,63 27,02 -19,32 -49,08 
Italy 4,37 21,85 20,80 28,29 7,10 -48,15 
Latvia 1,83 3,20 13,85 -2,24 2,79 -10,18 
Lithuania 2,53 11,54 19,10 5,90 -2,70 -30,44 
Luxembourg 2,80 4,39 -8,80 30,74 -5,75 -9,87 
Malta 0,28 0,02 5,77 4,00 -4,45 -16,48 
Netherlands 3,54 -0,66 2,89 1,26 0,17 -2,31 
Poland 14,63 -1,35 14,10 19,99 6,02 -5,78 
Portugal - - - - - - 
Romania 30,64 32,84 39,70 66,20 17,16 -33,16 
Slovakia 8,52 11,21 12,89 17,22 4,82 -23,79 
Slovenia 19,31 3,45 19,59 22,54 1,17 -23,06 
Spain 7,53 6,68 10,85 6,18 4,68 -28,94 
Sweden 5,82 7,98 8,95 7,20 -12,47 -7,85 
United Kingdom 3,92 0,77 1,19 4,78 -4,44 -7,40 
Eurostat, Short-Term Business Statistics, 2011. 
As seen in Table 2 the turnover value of the enterprises in the EU dealing with trade used to have a 
turnover growth rate of about 5%. However By the intermediate effects of the crisis the rate began to fall 
in 2007 and got negative values in 2008 and 2009. In 2007-2009 period the enterprises in the EU have 
lost about 20% of their turnovers. Country specific rates aren’t any better.  The enterprises in Belgium, 
Denmark, Estonia, Ireland, and Italy had negative turnover values near 50% in 2009.  Although trade 
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volumes and turnover values shrank in 2007-2009 period, the share of e-commerce in turnover values of 
the enterprises dealing with trade has increased in the same period. The change in the share of e-
commerce can be seen in Table 3. 
Table 3: Value of Purchases and Sales by Internet and/or Networks Other than Internet (% of Turnover, 2004-2009) 
GEO/TIME 2004 2005 2006 2007 2008 2009 
EU-27  9 10 11 11 12 13 
Austria 7 7 10 11 13 12 
Belgium 6 9 8 11 - 21 
Bulgaria 4 - 0 1 1 1 
Cyprus 
- 0 2 1 1 1 
Czech Republic 6 8 7 9 15 17 
Denmark 12 - 17 22 - - 
Estonia 3 2 - - - - 
Finland 13 14 14 15 16 18 
France 
- - - - 12 14 
Germany 11 13 14 11 - 16 
Greece 2 2 3 2 3 - 
Hungary 
- 3 7 6 15 15 
Ireland 18 20 17 19 21 29 
Italy 3 2 2 2 - - 
Latvia 
- 1 1 2 7 5 
Lithuania 2 2 5 5 8 9 
Luxembourg 
- - - - - - 
Malta 
- - - - 22 15 
Netherlands 
- - - - 14 13 
Poland 3 4 6 6 9 7 
Portugal 5 - 8 7 12 12 
Romania 
- - 1 2 2 2 
Slovakia 
- 0 0 3 8 12 
Slovenia 
- - 9 9 - 13 
Spain 3 3 7 9 8 10 
Sweden 
- - 14 14 13 19 
United Kingdom 14 16 17 19 21 16 
Eurostat, Short-Term Business Statistics, 2011. 
Value of e-commerce in the EU seems to be in a rising trend since 2004. Although trade volumes of 
the enterprises began to shrink in 2007, the turnover shares of e-commerce in total turnover values went 
on rising and kept on its regular trend. By the year 2009, the share of turnovers from e-commerce reached 
to %13 in EU-27. Also it can be pointed out that the countries such as Belgium and Ireland which had a 
great fall in their trade volumes had sharp rises in their share of turnovers from e-commerce that shows e-
commerce is more resistant to crises. More detailed country specific data can be seen in Figure 1. 
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Fig 2. Change in Trade Volume, E-commerce Volume and GDP in Crisis Period, (Countries with incomplete data series were 
excluded). Eurostat, Short-term business statistics, 2011; Eurostat, National Accounts, 2011.  
Trade volume and GDP growth rate of the EU have been harmonious since the beginning of 2008 
Financial Crisis. The growth rate of the EU which averaged 3% before the Crisis has fallen to 0.5% in 
2008 and -4.2% in 2009. Trade volume on the other hand doubled the fall in GDP in 2009. However e-
commerce volume is more stable in the Crisis period and had a growth rate of just -0.25% in 2009 when 
the fall in trade volume was over 10%. 
Country specific profiles show that e-commerce had lower growth rates in no other countries than 
Estonia and Spain in crisis period. Growth rate of trade volume of no country have seen positive values in 
the Crisis period, on the other hand there are countries such as Czech Republic, Poland, Romania and 
United Kingdom where growth rate of e-commerce hasn’t fallen to negative figures despite the crisis. 
Although it has been affected by the changes of GDP and mostly harmonious with the trade trends, e-
commerce is more stable in most of the EU members. 
6. Concluding Remarks 
The 2008 Global Financial Crisis led to a serious slow down in the global economy. The growth rate 
of world GDP was 3.5% on the average from 1994 to 2008, however it slowed down to 2% in 2008. 
Although the world left the immediate effects of the Crisis behind, most of the advanced economies of the 
world, mainly the EU, still suffers from the shrinkage of global demand. Shrinkage was also experienced 
in e-commerce volume in the Crisis period just as the other macro-economic variables; however, the 
shrinkage in e-commerce was relatively slighter.  
Due to the contradiction in demand, many enterprises went bankruptcy and turnover volumes of many 
have sharply decreased in and after the 2008 Global Financial Crisis. However turnover values of 
traditional trade and e-commerce have differentiated. Although trade volumes and turnover values of the 
EU countries shrank in 2007-2009 period, the share of e-commerce in turnover values of the enterprises 
dealing with trade has increased in the same period. Also the countries such as Belgium and Ireland 
which had a great fall in their trade volumes had sharp rises in their share of turnovers from e-commerce. 
Such developments show that e-commerce is more stable in most of the EU members in the Crisis period 
although it has been affected by the changes of GDP and mostly harmonious with the trade trends.
The direct negative effects of e-commerce on the economy is much smaller than most of the other 
types of trade in times of crises. Beside the direct effects of e-commerce, it also has some indirect effects 
that can contribute to elimination of the negative effects of the crisis. Because e-commerce decreases 
costs and increase efficiency, it may be used as a strategy especially in times of crises. E-commerce 
increase the competitiveness of the enterprises which are selling and buying online and as are result in 
times of crises these firms may become more resistant to the negative effects of the crisis. Beside cost 
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reduction and productivity increases, e-commerce also provides the enterprises with reaching to the new 
markets. In this respect e-commerce has significant advantages over traditional commerce especially in 
crisis periods. Alongside with elimination of protectionist policies, e-commerce allows the customers and 
the enterprises to reach the most remote markets easily, which in result provide the trade volume and 
profit of both demand and supply side. In macro-economic point of view, this increased trade volume 
contributes the countries to ease the effects of the crisis. 
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